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INTENTION GAP: Millennials think

that business needs a RESET

They are having a positive impact but
also need to focus on advancement
and wellbeing of society

EREEH

of Millennials believe that
businesses are having a
positive impact

/5%

of Millennials believe that
businesses are focused on
their own agenda rather
than society

LEADERSHIP GAP:

would focus
on people, while in their
view, today’s leaders
focus on
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IMPACT GAP: Millennials think that
what businesses

(Purpose) is not what they are
actually doing (Impact)

GENERATING PROFITS IMPROVING SOCIETY

44%

GENERATING JOBS
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Millennials said a

s part of the
reason they chose to work
for their current employer

said part of the
reason they chose to work
where they do is because
of the company’s sense of
purpose

CONFIDENCE GAP:

igelgle]\V
connect leadership with
vision and charisma: for

WOMEN

personability, employee
well-being and social
impact are ‘'more
important’

Millennials are people born after 1982
* Millennials making greatest use of social media
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HOWEVER

O 4%

hope to become the leader
Or most senior executive
within their current
organization

O v

rated their leadership skills
as strong

Learn more at www.deloitte.com/MillennialSurvey
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